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Search Engine Result Page (SERP)

Search Engine Result Page (SERP) adalah 
halaman hasil pencarian Google berupa 
rangkuman  dan ranking jawaban terbaik 
untuk sebuah query dari kata kunci.
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Search Engine Result Page (SERP)
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Seed 
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Keyword Intentions
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Keyword Research Tools
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Keyword Golden Ratio

Temukan the golden keywords dengan volume yang cukup (min 1000) dan persaingan SERP rendah (<30).
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Search 
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Good SEO Contents
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Aim for at least 1900 words for every piece of content that you publish.

Good SEO Contents
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Reach out to  
the right 
people

Make 
something  
even better

Find link  
worthy 
content

Skyscraper Contents
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A “Link Magnet” can be a blog post, a video, a piece  
of software, a quiz, a survey, a tutorial, a review,
a list, a guide, a promo, a research, a tool, a widget, etc

Link Magnet

If you want people to visit and link to your digital  
asset, you need something on your digital asset  
worthlinking to.Link  

Magnet

Link Magnets
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Link Magnets
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Definition of On-Page SEO

On-Page SEO

“Practices of increasing the quantity 
and  quality of organic traffics to a 
digital asset  by optimizing on-page 
factors”
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Title  
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On-Page SEO Factors
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1. URL Permalinks

Google uses your URL as a clue to help them figure out the topic
of your page. Make it easier and faster for Google’s C.I.R

“Create short, sweet and unique URLs that include your target 
keyword”

Avoid ugly URLs:

https://website.com/p=123  
https://website.com/4/6/19/cat=JamTangan/pageid=890.html

SEO-Friendly URLs:  
https://website.com/jam-tangan-kayu-2019  
https://website.com/jam-tangan-rolex-asli
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2. KiT & KiD

KiD example:  
https://jamtangan.com/  

https://makanantradisional.id/

KiT = Keyword in Title
KiD = Keyword in Domain

KiT:
Your title tag is the most important on-page SEO factor. In general,  
the closer the keyword is to the beginning of the title tag. Always

start your title with your keyword.
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3. H1, H2, H3

H2, H3 = subheading
You should include your target keyword at  

least once in an H2 or H3 subheading.

H1 = The H1  tag is your “headline tag”, and no 
more than one H1  Wrap Your Blog Post 
Title in an H1 Tag
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This title modifiers will also attract the attentions of your  
potential visitors. Add modifiers to trigger human’s 

emotions  and curosity

Add modifiers like:
“2023”, “best”, “guide”, and “review”, “newest”, 

“cheapest”,  to help you rank for your target 
keywords.

4. Title Modifiers
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5. K-100, LSI Keywords

K-100:
Drop keyword in first 100 words.Your keyword should appear in  the 

first 100-150 words of your article.

LSI Keywords: Latent Semantic Indexing  
Include 1-2 LSI keywords in every article
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6. Multimedia

Text can only take your content so far.

Engaging images, videos and diagrams can reduce bounce rate  
and increase time on site: two critical user interaction ranking  
factors. Don’t forget to add multi media into your contents.
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7. Internal Links

link to 2-5 older posts whenever you publish a new one  
(internal). Add 1-2 outbound links that you use as reference.
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8. User Experience (UX)

Boost site speed - be responsive
Use mobile friendly theme and 
design  Use social sharing buttons

Create intuitive UI, easy to use and 
click-minded.
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9. Mobile-Friendly & Social Sharing
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Exercises
▪ Research potential keywords & build content structures for your project.
▪ List potential keywords for your project. Analyze the data.
▪ Find bigger role models/competitors in your niche (2-3 competitors).
▪ Create one content based on the researched keywords
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